
























































































































































IFS MyCOM - ITC Romanazzi Bari

DISPOSITIVI
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DISPOSITIVI

ADVERTISING

DISPOSITIVI

CORPORATE & BRAND IDENTITY

DISPOSITIVI

PACKAGING

DISPOSITIVI

DIRECT MARKETING

DISPOSITIVI

PUBBLICHE RELAZIONI
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DISPOSITIVI

WEB

DISPOSITIVI

MARKETING
NON CONVENZIONALE

Senza entusiasmo
non si & mat
conipiuto
mente d1
GCRANDE.

TARGET DI
RIFERIMENTO

TARGET DI
RIFERIMENTO

AZIENDE DI PRODOTTI TIPICI

TARGET DI
RIFERIMENTO

PROGETTI FINANZIATI
DA ENTI TERRITORIALI

17/03/2010
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Una cosa fatta bene
IL NOSTRO
%,.ﬁ P ORGANIGRAMMA
[Giamni Asmeli] % essere fatta meglio.
Punta sempre alle stelle

¢ s¢ dovessi cadere,
beh cadresti
sulle nuvole!

Vivere senza tentare significa rimanere

con il dubbio 272 : I POMERIGGI
h | i¢ 1
che ce Iavresti fatta A SCUOLA

o il
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LE NOSTRE
ESPERIENZE

Il percorso intrapreso ci ha consentito di...

entrare nel mondo imprenditoriale

CONCLUSIONE

Dirigente Scolastico:

SI RING RAZ IANO prof.ssa Cecilia Pirolo

Dirigente Amministrativo:

L’impresa tutor: dott.sa Maria Introna
Referente del progetto:

Agenzia Tom s.r.l.
prof.ssa Renata Falvo
I docenti:
In particolare prof.ssa Antonella Acquaviva
Franco Linzzi prof-ssa Germana Berardi
prof.ssa Angela Biscotti

prof. Vito Clarizio
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Impresa Futuro

Orientamento

@)

UN VIAGGIO ATTRAVERSO LE ATTIVITA
DI SIMULAZIONE DI IMPRESA

STUDENTI DEL CORSO DI MARKETING
1.T.C. “D. ROMANAZZI” - BARI

©)

. Incontri con esperti del mondo del lavoro
. Visite aziendali

. Visite ad Enti e Agenzie del territorio
(Camera di Commercio — Agenzia delle
Entrate - ...)

Analisi del territorio

O

Ricerche sul territorio

Ricerche su Internet

Analisi dei competitors

Definizione della business idea
Approfondimento del linguaggio settoriale

Aziende

©)

Visite ad Aziende del settore GRAFICA e
COMUNICAZIONE

Incontro con I'imprenditore
Incontro con consulenti pubblicitari:
Video
Stampa
Cartellonistica
Web

Business Idea

@)

Servizi di promozione per le aziende
attraverso
comunicazione multimediale - grafica digitale

Feedback degli studenti

O

- All'inizio e stato difficile integrare le attivita IFS
con lo studio; ora sembra pit semplice e
apprezziamo le esperienze sulla vita aziendale.

- Esperienza interessante, ma sarebbe preferibile
dedicare piu tempo alla pratica.

- Poche ore dedicate alla creazione della Business
ldea.

- Molto apprezzato il lavoro di gruppo.
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University

Where | am from...

== Uniwd

Sally Partington
Student Enterprise Officer
Liverpool John Moores University

Liverpool in pictures...

Liverpool John WoW at LUMU

Moores University (LUMU)
¢« WoW stands for World of Work

* One of the largest universities in the UK (24,440 students) e New LUMU strategy introduced in 2007

* One of three universities in Liverpool A .

* Changed its name in the 1990s from Liverpool Polytechnic to * Places work-related Iearnmg and work skills
Liverpool John Moores University (vocational education) development at the heart of our degrees

* University has six faculties: Business & Law; Education, .
Community & Leisure; Media, Arts & Social Science; Health and * Eve"y student will complete some form of
Applied Social Sciences ; Science; Technology & Environment work-related |earning whilst on degree (e.g.

. &f:gsi::)e;::&xdergraduate (Bachelor) & postgraduate work placement , a sandwich year ina

* Excellent record of reaching out to students without a family company or organlsatlon or a work related
tradition of attending university project, business start-up )

* Approx. 65% of students come from lower income families
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Reflection

« Students take responsibility for their own learning

* Many students embrace the idea

* Those who trade get a lot from the experience —- WoW skills

* Feedback from most students at end of programme is very
positive

* Some do see as a purely academic exercise

« Group dynamic can often be a cause for problems - but an
excellent learning experience in itself

Enterprise Fellowship
Programme
* 6 month programme for recent graduates or

sandwich year students who want to start their
own business, be self-employed

* 1-week intensive training course in summer

¢ 6 months business support (personal business
adviser, business planning support, training
days)

¢ £3,000 training bursary to help you start your
business

¢ Between 2008 & 2010, 100 places on programme

Case Study 1
Kayleigh & Talia Baccino
Trendyvend

« Enterprise Fellows 2008
¢ LJMU Marketing Graduates
* Cosmetic vending machine
service in bars and clubs
* Machines incorporate LCD
screen that are used to sell
advertising space
* Morgan Foundation Young
Entrepreneurs of the Year
2008 (£10k prize)

Case Study 2:
Will McClellan and Paul Swindell

Happycry

* Enterprise Fellows 2009
* LJMU iMedia Graduates

¢ Web & Graphic Design
Studio

www.happycry.co.uk

Case Study 3

Harry Nesbitt

» Graduated in 2009 after
completing Graphic Arts
(INustration)

+ Offers range of services
from illustration to web
design

» Working with clients
nationally and
internationally

» www.harrynesbitt.com

Case Study 4

Susan Comer

¢ Produces wearable art by
deconstructing vintage and
non-vintage items

¢ In 2009 help to launch
Liverpool textile network

¢ Exhibiting at A La Mode
International this month

¢ www.susancomer.co.uk







Drivkraft, Sdderhamn

17/03/2010

Key Processes & Focus tagets

Provide
- Caring Services

Enable
- Learning & development of individuals

Vision 2012 Focus targets ~HaPPy
Develop customers

- The prospects for a good habitat

Create
- Prerequisites for work & growth

“The key processe’s are the municipals main task

<+ The City council decides the focus targets. The focus targets

describe the ambition and focus for the budget period. ”

DR/VKRAFT

Some of our focus targets

“+Soderhamn selected as the youth
community of the year.

“+90% satisfied users of children care.

“+85% of the primary school pupils shall

have qualifications in all subjects <*Make Soderhamn a place where all feel

safe and secure.
«» 90% of high school students shall reach

general admission to higher education. «*Develop a centre for wind energy support

in Séderhamn.
“+Less unemployed young people in

Séderhamn than the national average. “+The business climate in Séderhamn shall

surpass the national average.

“*Make more students at the Staffan Upper
secondary start businesses at UF (Young
enterprises).

'

DR/VKRAFT

Change!

How can we influence the future?

i
DR ¥YKRAFT
afiinshoen

G\

DR VKRAFT

sOderhamn

The connecting thought

from pre-primary to higher education

'

DR VEKRAFT

Definition

Entrepreneurship/enterprising is a dynamic and
social process in which individuals, alone or in
partnership, identify opportunities and make
something with them to transform ideas into
practical and targeted activities in the social,
cultural or economic context.

Swedish Agency for Economic and Regional Growth

H
DR VKRAET
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Support for development

% kick-off party

<« inspiration

<« information

< environment reconnaissance

< lectures

% training

< arenas in order to highlight good examples

What have we learned?
How do we proceed?

-

DRIVKRAFT

llustration

“The Drivkraft project and entrepreneurial

learning have given us a completely different '
approach. Of course, this goes for the children

too; everything is based on the children
and their interests. Moreover, all of
us working here have taken on board
amore structured approach to our
professional skills,” she says.

Kristina Svensson \
Magasin page 7
=

DRIVKRAFT

operating
+
development

Education

literature studies + development area

(selected by the teams)

|

courage to jump, DARE TO DO !

documentation + reflection
| “papers”
arena for innovation = visibility of School Improvement

-

DR -\'KHAF T

The children and young people
of Séderhamn must

«+be allowed to cultivate ideas, dreams and
imaginations

«sconsciously make their own choices and take
responsibility for those choices

«+extend their participation and influence ever further
«be given time to reflect

“*become leaders of their own lives
«

DR VERAFT

[llustration subject english

New education, blossoming students

—

What happens when teachers take a
huge step backwards and let their
students be the teachers?

This was what teachers at Norrtullsskolan
in Séderhamn wanted to find out.

Year 8 students were asked to form six
groups who were then put in charge of
English lessons for Year 4 and Year 5
students — albeit with clear frameworks
for syllabus objectives, target grades and
schedules. Their foundation: the concept
of “learning through teaching”.

Eiwor Lyrén , Elin Lundkvist
Magasine page 1

DR VERAFT
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Public Education Authority Cottbus, Germany

=
.é\

LAND
BRAMDENBURG

(Staatliches Schulamt Cottbus, Deutschland)
speaker: Brunhilde Toensmann

Practice firms: preparing students for the global
economy

contents:

E R

personal introduction

General map — Federal Republic of Germany

Local Education Authorities in Brandenburg
Educational system (structure, types of schools etc.)

ticefi

h

P P

Personal introduction

Brunhilde Toensmann works at a public education authority(ca.4.000
teachers) south of Brandenburg
responsible for: the teachers” further training
further job training like study
finding the right school for new teachers

a.s.o.

certified teacher with a Master's degree for German and English language
19871990 principal of a comprehensive school (class1 up to 10)

1990 — 2001 principal of a primary school (class 1 up to 6)

2002 — 2005 principal of a secondary modern school (class 7 up to 10)

since 2005  public education authority

3. Local Education Authorities in Brandenburg

]

T
Brandenburg .
e
: T
oy
B —
1.  Local Education Authority Brandenburg - =
2. Local Education Authority Cottbus Pabckars, o e
s ]
3. Local Education Authority Eberswalde g
Fiwr,
4. Local Education Authority Frankfurt/Oder T Sy
5. Local Education Authority Perleberg ™
6. Local Education Authority Wiinsdorf he i
. General map .
2. Generalmap
Federal Republic of Germany Tl
For more information please visit:
www.brandenburg.de
www.schulaemter.brandenburg.de
4. Educational system (structure, types of schools etc.)
Age school types class
= 5. Experiences on practice firms
2 |poLy S| AbuLT ]
ACADEMIES | COLLEGES|  ADULT EVENING CLASSES
2 coopERATIVE EDUCATION e . . . .
Diplom, Magister, « it"s called ,learning by doing* (Praxislernen) in Brbg.
20 Oiplom e a Bacne
«+ students start in class 7 getting into contact with regional firms
w | % ‘COLLEGE OF FURTHER EDUCATION (CFE) SIXTH FORM 1 . in fi
N e ) G . at least 20 school days per year in firms
17 | 3 | coutsmucnuss. rocnscnussscnuss Fanmochschuratte Algomeine Hochschureite n + mostof the schools : one day per week in firms
+ includes 3 or more subjects
© | 3 Comprehensive School SECONDARY SCHOOL GYMNASIUM 10 . . .
s | g it s form o + it"s not voluntary for schools it”s compulsory (law in Brandenburg)
4 i 8 + schools get some extra money
Ed o Jaheen), . achoberse
= {mitBe esuch der gyrmasiaen Obersiute] Z « alot of schools have ,student firms* like a cafe, for repairing
bicycles,...
v | PRINARY (ELEMENTARY) SCHOOL [ =]

on vocational and technical colleges teachers/students often work with
practice firms as in challenges (national and international) or as a test
for their students (some months, half a year, a school year) -
voluntary! Money: from special institutions like Friedrich-Ebert-
Foundation,...; sometimes from our Brandenburg government in
Potsdam






